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Introduction
Whether you’re an established ecommerce brand wanting to 
take your website to the next level or a startup business taking 
your first plunge into the world of online sales, you may be 
wondering what the key differences are between two of the 
most popular website platforms around. 

3

If we’re being totally honest, comparing 
Magento and WooCommerce is like 
comparing apples and oranges. They’re both 
extremely popular platforms but they serve 
very different primary purposes. At face value, 
Magento is a straightforward ecommerce 
platform and WooCommerce is a content 
management system (CMS) that has been 
extended with ecommerce plugins to 
improve its functionality. 

3

However, there is much more to both of these 
platforms than meets the eye. In this guide, 
you’ll find out the pros, cons, advantages, 
disadvantages, strengths and weaknesses of 
each platform and everything in between! 
We’ll leave no stone unturned when it comes 
to analysing WooCommerce & Magento so 
you can make a truly informed decision 
about your new website - And one that will 
ultimately lead to success for your business! 
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Intro to 
Magento

Magento is one of the most comprehensive 
ecommerce solutions around and provides tons of 
advanced features for online businesses. Whether 
you’re a fashion brand, in the home interior industry or 
something completely different entirely, Magento has 
advanced flexibility and capabilities so you can adapt 
your website to your unique needs.

As Magento was designed with ecommerce in 
mind, it provides an abundance of features 
straight out-the-box, including: 

● Advanced inventory management 
● Extensive product variation capabilities
● Shopping cart functionality
● Integrated payment gateways
● Built-in marketing tools 
● SEO-friendly architecture
● In-depth reporting 
● Robust security features 
● Multi-language and multi-currency 

support

An advanced 
ecommerce platform

Designed with ecommerce in mind, Magento provides an 
abundance of features straight out-the-box, including:

Advanced inventory 
management 

Extensive product 
variation capabilities

Shopping cart 
functionality

Integrated payment 
gateways

Built-in marketing 
tools

SEO-friendly 
architecture

In-depth reporting Robust security 
features

Multi-language and 
multi-currency support

4
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Magento is a premium ecommerce platform 
that comes with everything you need to run an 
online store. Due to its unrivalled flexibility and 
customisation capabilities, the Magento 
platform appeals to global brands who want to 
provide advanced features and a personalised 
experience for their customers. Magento’s 
unique structure is built on a Model View 
Controller (MVC) architecture, allowing 

developers to customise pretty much every 
aspect of an online store. [1] Simultaneously, 
third-party integrations can be utilised to further 
extend the functionality and appearance of 
Magento websites. Ultimately, providing the 
possibility for brands to completely customise 
their storefronts and stand out from the 
competition. 

Magento’s feature-rich nature lends itself to well-established, global 
brands and as a result, has tons of household names under its belt:

Magento 2 supports multiple currencies and languages by default, making it a brilliant choice for global 
brands with an international presence. However, the downside to the platform is that it is not very 
beginner-friendly. And whilst you don’t need to be a coding wizard to use it, you’ll definitely need to be 
familiar with coding to manage your online store and ensure everything is running smoothly in the 
back-end.  

A
ut

om
ot

iv
e 

Br
an

ds
Sp

or
ts

 
Br

an
ds

H
om

e 
Br

an
ds

Be
au

ty
 

Br
an

ds

C
on

su
m

er
G

oo
ds

 
Br

an
ds

Who’s using Magento?
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WooCommerce offers a range of features that make it a popular 
choice for many ecommerce brands wanting to harness the power 
of content marketing, SEO and a beautiful website, without learning 

how to code, including:

Intro to 
WooCommerce

Put simply, WooCommerce is an ecommerce plugin that enhances the functionality of a WordPress 
website. Without WooCommerce, a WordPress website doesn’t have any ecommerce functionality 
and customers can’t make purchases. WooCommerce combines the benefits of WordPress’ 
open-source content management system (CMS) that allows users without any coding experience or 
technical skills, to quickly and easily run a website with powerful ecommerce functionality. Put simply, 
WooCommerce offers user-friendly ecommerce websites that run like a dream. 

A powerful platform 
with CMS at its core

Seamless & user-friendly 
back-end navigation

Over 54,000 plugins to 
enhance functionality

Drag-and-drop 
site builder 

Customisation capabilities 
thanks to open-source nature

Mobile-friendly & 
responsive design

Prioritised SEO with 
tons of plugins

Can run both simple and 
complex websites

6
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WooCommerce transforms basic WordPress 
websites into advanced, ecommerce stores with 
features such as: 

● Catalogue & inventory management 
● Cart & checkout 
● Payment integrations 
● Shipping & fulfilment management 

Although WooCommerce is a plugin, it is still an 
extremely powerful ecommerce platform that 
can lead to show-stopping digital experiences.

Who’s using WooCommerce?

WooCommerce provides some 
exceptional ecommerce features and 
marketing tools, but it doesn’t prioritise 
driving sales in the way that Magento 
does. Therefore, your choice between 
Magento and WooCommerce is largely 
dependent on your business strategy, the 
market you operate within and what your 
goals and objectives are. 

Now we understand the key features of the 
platforms, it’s time to delve into the key 
differences between them. 

Not only is WooCommerce one of the most 
user-friendly platforms around, it also offers a 
range of benefits such as being an SEO-friendly 
website, allowing you to have complete control 
over the appearance and functionality of your 
ecommerce site and 

WooCommerce is certainly a top contender for 
brands looking to launch or upgrade their 
ecommerce store. 

45.8%
According to data from 

W3Techs, WordPress 
was used by

of all websites on the 
internet in 2023.

That means that more than 
two out of every five 

websites use WordPress
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The Key 
Differences
At this point, it’s clear that Magento is an 
ecommerce-oriented platform designed 
specifically for online stores and WordPress is 
a powerful CMS that prioritises content and 
can be extended with a WooCommerce 
plugin that allows for online transactions and 
other advanced features.

8

To provide a further insight into the 
advantages and disadvantages of the 
platforms, we’ve collated some key 
differences between WooCommerce and 
Magento to help distinguish which is likely to 
be best for your ecommerce business. 

Find out more about each attribute in the next 
sections. 

Ecommerce

Ease of use

Marketing & Content 
Management

Customisability

Performance

Scalability

Security

Pricing
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Ecommerce
Both Magento and WooCommerce are highly-capable ecommerce platforms. However, Magento 
is a more robust platform for selling online. Built-in sales and conversion-driving features push 
Magento over the edge with capabilities including:

9

While Magento certainly takes the lead in terms of its built-in ecommerce features, the 
WooCommerce plugin for WordPress also offers a range of advanced features, they just don’t 
come built into the platform itself. Whether you choose Magento or WooCommerce, you can 

certainly build a show-stopping ecommerce website and drive sales with the range of exceptional 
features they both offer. 

Advanced catalogue management: 
Including limitless product attributes, 

editing & deleting product reviews, 
inventory management, dynamic pricing, 
social sharing, virtual products and more.

Customer accounts: Customer dashboard, 
order history, order tracking, shipping 

addresses, newsletter subscription, billing 
options and more. 

Advanced order management: Admin 
panel to view, create and edit orders, 
create shipping labels, enable email 

notifications, create an RSS feed for new 
orders, offer call-centre support, print 

invoices and more.

Various price points: Create different price 
points for different customer groups e.g. 

trade customers, retailers etc… 

Mobile commerce: Magento offers HTML5 
technology to enable a mobile-friendly 
storefront whilst drag & drop, swiping 
zooming and multi-touch capabilities 

ensure superior mobile experiences and 
encourage mobile conversions. 

Streamlined one-page checkout: 
Magento’s one-step checkout is 

compatible with an extensive range of 
payment options, straight out-the-box.



M
A

G
EN

TO
 V

S W
O

O
C

O
M

M
ERC

E: A
 D

ETA
ILED

 C
O

M
PA

RISO
N

 IN
 2024

t

‘‘

‘‘

Ease of Use
When it comes to choosing an ecommerce 
platform for your business, the level of 
usability you need depends on your team’s 
experience and strengths. To put it simply, 
Woocommerce boasts a much more 
user-friendly, back-end interface than 
Magento. 

10

WooCommerce has an intuitive dashboard 
that makes it extremely easy for anyone to 
set up an online store in addition to 
managing website pages, products, blog 
posts and more, even if they have little-to-no 
experience of managing a website.

On the other hand, Magento lends itself to 
individuals who have experience with a 
command line interface as this is needed for 
application updates and extension 
management. Those with Magento 
ecommerce stores often require the help of 
developers to make changes due to its 
complex interface, but store administration 
tasks are relatively simple and easy to 
implement. For example, creating 
configurable products with hundreds or 
thousands of variations can be done within a 
matter of minutes, which can be a huge 
advantage for businesses with extensive 
product inventories and rapid product 
turnaround times.

If your business has a team who are 
experienced with basic coding and have 
sound technical knowledge, they may be 
better suited to Magento than those who 
haven’t had any technical experience 
whatsoever. Likewise, if you would prefer to 
outsource the management of your 
ecommerce store so you can get your team 
to focus on their priorities such as marketing, 
then a Magento website would also suit you. 

The Magento dashboard is more 
complex and is better suited to 
those who have experience with 
coding and have sound technical 
knowledge.

Simple, intuitive and 
user-friendly dashboard 
that lends itself to those 
with little-to-no coding 
experience. Adding blog 
posts, pages and 
product is very quick and 
easy.

Powered by
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SEO

11

Firstly, it’s important to highlight the importance 
of SEO when it comes to running an ecommerce 
business. SEO helps to get your website in front 
of potential customers and ultimately, increases 
sales. SEO drives organic traffic to your online 
store by enabling your site to rank within the 
search engine results pages when a user enters 
a relevant search query. There are many factors 
that impact your website’s rankings, many of 
which are directly related to the capabilities of 
your ecommerce platform. 

Magento offers a range of SEO features such as 
generating Google sitemaps, creating SEO 
friendly URLs, ensuring compatibility with the 
most popular search engines, customer sorting 
attributes, popularity-based search terms and 
more. Additionally, Magento enables faster 
loading by reducing .css and .js files which 
improves a site’s Core Web Vitals score and in 
turn, increases SEO rankings. 

Consistent 
Publication of 

high-quality content

Keywords in 
title tag

Page Speed

Schema

Engagement 
with page

Mobile-first

Backlinks

Internal Links

Niche 
Expertise

Ra
nk

in
g 

Fa
ct

or
s

Other

SSL/Security

Keywords 
in H2s

Keywords 
in URL

WooCommerce is also optimised for SEO and enables 
you to create SEO-friendly content that can attract and 
engage your target audience. However, it doesn’t 
support automated redirects and some metadata 
customisation. Sometimes, it will be necessary to add 
your own metadata that WooCommerce doesn’t 
support out-the-box. This can be done via a plugin or 
manually. 

Whilst Magento offers a range of built-in features that provide 
exceptional functionality, the capabilities of a WordPress website can 
easily be extended via some of their most popular SEO plugins such as 
Yoast SEO or Rank Math. 

WooCommerce Vs Magento 
SEO Tools Comparison

Customisable H1 tags

Customisable page titles

SEO-friendly URLs for products and categories

Customisable meta tags

Image optimisation

HTML and XML sitemaps

Customisable alt text

Robots.txt and meta robots

Canonical tags

Rich snippets

Google Analytics & Google Adwords integrations

Optimised layered navigation

Auto-generated sitemap

Site verification

SSL certificates

Responsive & mobile-friendly
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Marketing & Content 
Management 
Content marketing is an integral part of many ecommerce 
strategies and is a fantastic tool for reaching new customers 
and driving customer loyalty. 

Most businesses need a dedicated blog or news area within their ecommerce website to support their 
content marketing strategy and SEO efforts. As content marketing is a fantastic way to drive traffic to 
your site, improve user engagement, build customer trust and drive brand loyalty, it’s safe to say that 
ecommerce brands should definitely prioritise content tools when looking for a new platform. 

What separates good content from 
great content is a willingness to take 

risks and push the envelope
“

”Brian Halligan
CEO & Co-Founder HubSpot

Thanks to its incredible CMS, WooCommerce 
definitely comes out on top when it comes to 
content creation. Dedicated tools ensure that 
the content creation process is simplified and 
intuitive, which is not only great from an SEO 
perspective, but also for building customer 
relationships and increasing customer loyalty 
and advocacy. Managing content within 
WooCommerce is effortless. A streamlined 
content editor allows you to create new blog 
posts, schedule posts, save drafts, assign 
different authors, editors, administrators and 
more, all within the platform. To put it bluntly, 
if you can use Microsoft Word, you can almost 
certainly use WooCommerce! As a CMS 
platform, WooCommerce excels in the area of 
content management and is highly 
recommended for brands who want to drive 
results and sales via a content marketing 
strategy.  

In contrast to WooCommerce, Magento 
doesn’t offer built-in content creation tools. 
But that doesn’t necessarily mean that you 
can’t create fantastic content if you choose to 
go with a Magento store, you’ll just need to 
install a plugin to extend the functionality of 
your site. 

We’ve got more 
guides for you

www.limely.co.uk/resources

12
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Customisation
Customisation is another key consideration when it comes to 
choosing the right platform for your business.

The customisability of an ecommerce platform simply describes how much it can be tailored to 
your brand, in terms of both its appearance and functionality. Prioritising customer satisfaction and 
the user experience is paramount to creating a successful ecommerce store. That’s where 
customisation steps in. Having the ability to create an ecommerce website tailored to your target 
audience’s exact needs, desires and expectations is a sure-fire way to build brand loyalty. 
Additionally, having the ability to adapt the design and appearance of your website is a great way 
to ensure that your brand stands out from the crowd and drives customer retention. 

Both Magento and WooCommerce offer exceptional customisation possibilities. Depending on your 
circumstances and business objectives, you may prefer one platform over the other thanks to a 
range of factors:

13

Magento is a highly-customisable 
ecommerce platform that allows 
brands to create bespoke stores, 

completely tailored to their needs. 
However, development skills are 

required to implement 
customisations. Manual coding and 

third-party integrations are often 
needed to extend the functionality of 

a Magento store if you want to 
achieve optimum customisation. As 

developers are required to 
implement customisation, your 

business goals and budget should 
be considered before committing to 
the platform. If you are a medium or 
large business who has the budget 
and team around you to get your 

online store to the level of 
customisation you require, then don’t 

hesitate to go full throttle towards 
Magento as it does offer advanced 

customisation capabilities and 
flexibility that will inevitably drive 

growth for your business.

While WooCommerce doesn’t have 
the inherent infrastructure to achieve 
the advanced level of customisation 

that Magento does straight out of 
the box, that doesn’t mean you can’t 

create a highly-customised 
ecommerce store on the platform. 
WooCommerce offers a plethora of 

integrations that, with the help of 
some pro developers, will enable 

your store to deliver a 
highly-customised user experience 
that drives sales and results for your 

brand. WooCommerce enables 
users to very easily change 

important aspects of their website 
such as fonts, images, colours, 
layouts and text, which can be 

advantageous for brands who want 
a hands-on approach to managing 

their website, without having to 
outsource tasks to a developer on 

every occasion. 

On the whole, both platforms offer fantastic 
customisation capabilities and with the help of 
some expert developers, can create truly unique 
digital experiences and beautiful websites. 
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Performance
Considering that lightning-fast performance 
and superior responsiveness will directly 
result in improved conversion rates and 
reduced bounce rates, it’s clear that 
prioritising the performance of an 
ecommerce platform is key to making the 
right decision for your brand. 

14

Magento is renowned for its 
lightning-fast loading, superior 
performance and comes along with 
nifty features and tools to enhance 
performance even further. 
WooCommerce can achieve the 
same level of performance, but 
needs a little extra attention to detail 
to ensure it excels in this area. 

Both Magento and WooCommerce are 
responsive platforms that support 
mobile-friendly websites. Put simply, this means 
that the sites will automatically adapt to 
different screen sizes and devices to ensure 
that your content is displaying optimally on a 
user’s device. No matter what device a user 
prefers, you can rest assured that your imagery 
and content will easily adapt and provide a 
seamless experience for your customers. Whilst 
both platforms support responsive web design, 
ultimately the proficiency and experience of 
your website developers will determine how 
well your site performs on mobile devices. 

As with any ecommerce platform, you should 
also take into account additional 
considerations that could improve or 
negatively impact your site’s performance 
such as:

● Server/hosting provider 
● Browser caching  
● Poorly structured code 
● Execution of 301 redirects
● File types & sizes
● HTML, CSS & Javascript optimisation 
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Scalability
Put simply, scalability refers to the ability of a 
website to withstand heavy traffic, high order 
volumes and time-limited influxes of traffic. 
Without doubt, Magento is one of the most 
scalable ecommerce platforms around. As an 
ecommerce-first platform, Magento is built 
with scalability at its core and it’s one area 
that it truly excels in thanks to its MVC 
framework and architecture. Additionally, 
Magento offers businesses much more 
control over their expanding ecommerce 
stores than WooCommerce and as a result, is 
an excellent choice for brands who are 
aiming to grow and scale their operations. 

While WooCommerce isn’t quite in the same 
league as Magento in terms of scalability, it 
still provides a robust platform for smaller 
and medium sized businesses who aren’t 
looking to drive such dramatic growth over a 
short period of time. 

15

What is 
scalability of a 

website?
In simple terms, scalability is 

the ability of your web 
application to cope with an 
increasing number of users 

concurrently interacting with 
the app. Consequently, a 

scalable web application is one 
that performs equally well with 
one or a thousand users and 
stands ups and downs of the 

traffic.
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Security
Security is paramount when it comes to running an online store.
With so many personal data exchanges, it’s 
absolutely integral to instil trust in users as 
soon as they land on your ecommerce site, 
otherwise you can say goodbye to those 
all-important sales. There are tons of security 
factors to consider when running an 
ecommerce store. Luckily, both Magento and 
WooCommerce offer robust security that 
prevents cyber attacks and protects against 
leaked customer data. 

However, Magento does take the lead when it 
comes to security thanks to its built-in 
Magento Two Factor Authentication (2FA) 
which adds an additional layer of security to 
your website and prevents unauthorised 
access. Additionally, as Magento is written in 
PHP, it is constantly being updated to meet 
the latest security standards whereas 
WooCommerce, which is written in Java, is 
not updated as regularly. 

Finally, Magento’s security centre also 
provides a free website scan which you can 
take advantage of this to monitor any 
possible security risks and detect 
unauthorised access.

Shein accounts 
were stolen in 2018

16

The owner of fast-fashion 
site Shein were fined £1.69m 

over its handling the data 
breach.

39 Million
Login details for

Which platform is best for you? 
Take our 2 minute survey!
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Security Features

17

Secure Development Practices:
Magento follows secure coding standards 
and best practices to minimise 
vulnerabilities in its core code.

User Authentication and Authorisation:
Robust user authentication and 
authorisation mechanisms help control 
access to the admin panel and sensitive 
information.

Data Encryption:
Support for SSL/TLS encryption to secure 
data transmission, especially during the 
checkout process and when handling 
sensitive customer information.

Secure Payment Gateway Integration:
Magento supports various secure 
payment gateways, and the integration 
with these gateways is designed to 
comply with security standards like PCI 
DSS (Payment Card Industry Data Security 
Standard).

Regular Security Updates:
Magento releases regular security 
updates to patch vulnerabilities and 
improve overall platform security.

Two-Factor Authentication (2FA):
Support for two-factor authentication 
adds an extra layer of security to protect 
admin access.

Web Application Firewall (WAF):
Magento can be integrated with WAF 
solutions to monitor and filter HTTP traffic 
between a web application and the 
Internet.

Core Security Features:
WooCommerce includes various built-in 
security features, such as user 
authentication, data validation, and 
secure coding practices.

Plugin and Theme Security:
WooCommerce plugins and themes go 
through a review process, and developers 
are encouraged to follow best practices to 
ensure security. Users are also advised to 
install plugins and themes from trusted 
sources.

Regular Updates:
WooCommerce releases regular updates 
that address security vulnerabilities. Users 
are encouraged to keep their installations 
up to date.

User Roles and Permissions:
WooCommerce provides fine-grained 
user roles and permissions, allowing 
administrators to control what actions 
each user can perform.

Secure File Uploads:
WooCommerce has measures in place to 
secure file uploads, reducing the risk of 
malicious file uploads.

XML-RPC and REST API Security:
WooCommerce includes features to 
secure XML-RPC and REST API 
functionalities to prevent abuse.

Login Security:
WooCommerce supports features like 
login attempt monitoring, limiting login 
attempts, and the option for two-factor 
authentication.

Here’s a quick comparison of the security 
features boasted by Magento & 
WooCommerce
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Cost Effectiveness
When choosing which platform is best for your brand, it’s key to consider the affordability and cost 
effectiveness of each. At face value, WooCommerce is definitely a more affordable solution in 
comparison to Magento’s premium features that come with a premium price point. However, if you’re 
planning on driving growth and scaling your brand, then investing in a Magento website could be the 
way forward as you can ensure your site’s infrastructure is robust enough to withstand rapid growth, 
from the outset.

18Pricing from Limely 2023

£60,000

£50,000

£40,000

£30,000

 
£20,000

£10,000

£0

Magento WooCommerce
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Which Is Best For 
Ecommerce?
Magento and WooCommerce are both excellent choices for ecommerce businesses. Depending on 
your unique business, priorities, objectives and amount of time you have to spend on your website, one 
platform might be more suitable than the other. We’ve created a handy comparison table that 
summarises all of the key points we outlined above, to ensure you have a good grasp of the pros and 
cons of each platform. 

19

PROS CONS

WooCommerce isn’t a dedicated 
ecommerce platform, which 
means that you can take 
advantage of an online store that 
also excels in other areas, such as 
content marketing.  

You don’t have to have any coding 
experience to manage your 
WooCommerce website. Its 
seamless and intuitive usability 
makes it simple for anyone to use. 

Ecommerce functionality is 
built-in to the Magento software, 
so you’ll have tons of useful and 
advanced features at your 
fingertips, without additional 
integrations or plugins. 

Magento is a much more scalable 
and robust platform which is great 
for large enterprises and smaller, 
growing businesses. 

WooCommerce doesn’t come with 
ecommerce functionality so you’ll 
have to install the WooCommerce 
plugin before you can transform 
your site into an online store. 

WooCommerce offers an 
extensive range of plugins and 
integrations to extend the 
functionality of your site, but you’ll 
have to install each one 
separately. 

Magento is not beginner-friendly 
so you’ll need to be comfortable 
with coding before using it.

Outsourcing costs can quickly add 
up and strain your budget. 
However, if you do want to 
outsource this work and free up 
your team, there are many 
dedicated Magento developers 
who can help you. 
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Conclusion & Key 
Takeaways
In conclusion, both Magento and WooCommerce are fantastic platforms to 
support ecommerce brands. While there are a range of advantages and 
disadvantages to both platforms, it’s likely that by now you’ll have a strong 
gut feeling for which is going to best suit your unique needs and business 
objectives. To summarise:

20

To find the best solution for your business, identify 
which point you align with the most:

You want to prioritise usability and 
easy management

You want a flexible ecommerce 
platform for various types of content

Your ecommerce business is 
small-medium sized

Your team are already familiar with 
WordPress

You want to get your ecommerce site 
up and running quickly

You prioritise robust and complex 
ecommerce features

You want a high level of scalability

You need advanced functionality 

You are willing to invest in 
development & maintenance

Your team are familiar with coding

If you still need a helping hand in making a decision about your ecommerce platform or have an 
inkling but don’t feel confident in diving in head-first, we offer a free replatforming audit to help you 
make the right decision. Don’t hesitate to get in touch and we’d love to help you grow your 
ecommerce business! 

Which platform is best for you? 
Try the live survey

Scan and find out in 2-minutes
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